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HEALTHCARE INDUSTRY PORTFOLIO SAMPLES

BRAND AND ADVERTISING
•  J. Robinson Group

•  UF Health Cancer Center at Orlando Health

•  CNL Healthcare Properties

•  Jewett Orthopaedic International

•  Aspire Health Partners

•  Florida Hospital 

•  Morrison Healthcare

•  Granny NANNIES

•  Solantic Walk-In Urgent Care

•  Grace Medical Home

•  American Lung Association

OTHERS NOT SHOWN
•  Nemours Children’s Health System

•  Transformations Medical Weight Loss

•  Signature Pharmacy

•   JDRF - Juvenile Diabetes Research 

Foundation

•   UCP of Central Florida - The Experts for 

Children with Special Needs

•  UCF College of Medicine

•  Orlando Health

•  Orlando Health Foundation
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landing page

banner ads

eblast

DIGITAL AND MEDIA CAMPAIGN

Overview

Digital campaign to 

increase appointment and 

information requests for 

the Orlando Health Heart 

Institute.

Target Audience

General public and families 

of people with increased 

risk for heart disease due to 

age, lifestyle or hereditary 

factors.

Results

Increased traffic to website 

and phone lines and more 

fact sheet downloads.

Campaign includes: 

• landing page

• eblast

• banner ads

• media buys: radio

• media buys: Hispanic

media buy (radio)



6

Orlando City Soccer Club  landing page

Sports Medicine landing page

banner ads

Overview

This campaign, featuring 

Orlando City Soccer Club, 

provided support and 

community interactive 

digital campaigns to 

increase community 

participation and 

awareness.

Target Audience

Families and fans of Orlando 

sports teams.

Results

Increased traffic to digital 

assets.

Campaign includes: 

• landing pages with 

parallax feature

• banner ads

Campaign items not shown:

• eblast

DIGITAL AND MEDIA CAMPAIGN
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DRAGON BOAT BRAND, COLLATERAL AND EVENT - NONPROFIT

Overview

UF Health Cancer Center 

at Orlando Health engaged 

Appleton Creative with a 

unique challenge to develop 

a one-of-a-kind dragon boat 

design that it would race at 

the Walgreens International 

Dragon Boat Festival. The 

long, thin-shaped wrap 

incorporated the various 

colors used to symbolize 

cancer awareness ribbons, 

and the curved design 

represented waves in the 

water, as well as scales on 

a dragon. 

Target Audience 

Active adults, specifically 

those interested in raising 

money to assist in cancer 

research and cancer 

support services.

Campaign includes:

• logo

• website design

• social media graphics

• boat wrap

Campaign items not shown:

• eblast invitation

Team Program

dragon boat logo

social media cover images

boat wrap

website design
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HEALTHCARE PROPERTIES MARKETING CAMPAIGN

Overview

CNL Healthcare Properties 

is a non-traded real estate 

investment trust (REIT). 

Appleton works with CNL 

Healthcare Properties on 

video projects, creating 

marketing collateral to 

promote and sell its 103 

investments diversified 

across 29 states. 

Target Audience

Potential and current 

investors.

Campaign includes:

• desktop and mobile 

website

• video

• direct mail promotion

direct mail promotion

website

mobile website

video
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INTERNATIONAL BRAND AND MARKETING CAMPAIGN

website

Increase Your Mobility

Travel to 
Central Florida 
and dive into 

a new life

1285 Orange Avenue
Winter Park, FL 32789

Appleton Creative
539 Delaney Avenue
Orlando, FL 32801

International

International

International

direct mail

brochure

specialty items

Overview

Jewett engaged with 

Appleton to help expand 

and develop an international 

program, including pitch 

and board materials which 

featured new creative for 

direct mail, specialty items 

and brochures. 

Target Audience

Board; International 

orthopedic prospects – 

75K+

Campaign includes:

• website

• brochures

• specialty items

• direct mail



10

Aspire HealthPartners.com

Central Florida’s Source for  
Behavioral Healthcare Services

brochurefolder/media kit

website

landing page

eblast

brand guide

video

Aspire Health Partners.com

FOLD LINES DO NOT PRINT DIE LINES DO NOT PRINT

promotional item

Aspire

BRAND REFERENCE GUIDE

FULL BRAND AND MARKETING CAMPAIGN FOR COMPANY MERGER

Overview

Aspire Health Partners was 

the merger of three large 

medical and mental health 

organizations covering all 

of Central Florida. A new 

name, look and message 

was created for a fresh, 

cohesive company. 

Target Audience

Teens and adults that may 

be suffering from alcohol 

and substance abuse, 

mental health issues and 

homelessness. Also, service 

providers of the same 

audience.

Results

Created a cohesive 

brand that successfully 

transitioned all three 

organizations into one 

unified company. 

Campaign includes: 

• logo 

• website

• landing pages

• promotional items

• specialty logo

• video

• eblast

• folder/media kit 

• brochure

• brand guide

Campaign items not shown:

• public relations

• media event

• signage

• stationery

specialty logo
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direct mail

HEART AND HOME HEALTH CAMPAIGNS

Overview

To reinforce Florida 

Hospital’s brand in new 

markets, Appleton Creative 

produced a variety of 

materials from a unique 

cardiac annual report and 

magazine to home health 

collateral and a regional TV 

campaign. 

Target Audience

Adult audiences making 

healthcare decisions.

Results

The commercials and 

direct mail campaign 

reached over 5,000 clients 

and boosted home health 

services by 30%. 

Campaign includes: 

• magazine

• annual report

• direct mail

Campaign items not shown:

• regional tv cmapaign

• training videos

• annual report

magazine & annual report

direct mail
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Overview

Morrison Healthcare is the 

nation’s only food service 

company exclusively 

dedicated to providing food, 

nutrition and hospitality 

services to hospitals. 

The Morrison team was 

struggling to combine 

various brand elements 

and engaged Appleton as 

a resource for brand clarity 

and consistency. 

Target Audience

24,000 team members and 

client employees.

Results

The hospital nutrition 

rebrand resulted in a unified 

brand vision inclusive 

of safety and diversity 

programs, hospitality 

services and the brand’s 

promise.

Campaign includes: 

• animated presentation

Campaign items not shown:

• logo rebrand

HOSPITAL NUTRITION COLLATERAL

animated presentation
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REBRAND AND COLLATERAL

Overview

Senior home health care 

organization, Granny 

NANNIES, appointed 

Appleton to engage new 

potential prospective 

franchisees, while 

improving an outdated 

brand look. Appleton 

assisted with logo refresh, 

brochure development, 

website and social media 

auditing, media ad design, 

media buying opportunities 

and public relations. 

Target Audience

28 to 65-year-old adults as 

potential franchisees; adult 

children of aging parents as 

potential consumers.

Results

Through advertisements, 

a redesigned website and 

public relations efforts, 

Appleton was able to 

increase awareness of 

Granny NANNIES and its 

services, acquire additional 

franchisee operators 

and gain national media 

coverage. In addition, 

its unified brand is more 

credible and cohesive. 

Campaign includes: 

• advertisements

• brochure

• presentation

• stationery

presentation

1-800-316-2669
Assisting with Families’ Home 

Care Needs Since 1990

Call today to be an owner:

www.grannynanniesfranchise.com

“I have experienced, on average, 30% growth each 
year. I am billing monthly over $210,000 in just the 
start of my fifth year. Granny NANNIES helps people 
and creates wealth, it’s really just that simple.” 

– Bruce Troll, owner Granny NANNIES, Gainesville

Become a Granny NANNIES 
franchise owner while 
providing superior home care.

High revenue. 
Higher rewards.

Information we provide in this ad is not a franchise offering. A franchise offering regulated by any state may be made only if we are first registered, exempted 
or otherwise qualified to offer franchises in that state, and only if we provide you with an appropriate franchise disclosure document. Follow-up or individualized 
responses to you that involve either effecting or attempting to effect the sale of a franchise may be made only in compliance with any applicable state requirements. 
States with presale franchise laws include California, Hawaii, Illinois, Indiana, Maryland, Michigan, Minnesota, New York, North Dakota, Rhode Island, South Dakota, 
Virginia, Washington and Wisconsin. If you are a resident of one of these states, are receiving this message in one of these states, or intend to operate a franchise 
in any of these states, we will not offer you a franchise until we have complied with any applicable requirements in the applicable state. 

•	 Accident	Recovery

•	 Alzheimer’s	Care

•	 Fall	Prevention	Care

Areas of Need
•	 Heart	Disease	Care

•	 Hospice	Care

•	 Hospital	Sitter

•	 New	Parent’s	Care

•	 Parkinson’s	Care

•	 Respite	Care	Relief

•	 Senior	Home	Care

•	 Social	Isolation	Care

•	 Special	Needs	Care

•	 Stroke	Recovery	Care

•	 Surgery	Recovery

Call Today

Call	1-800-316-2669	and	one	of	our	friendly	

and	helpful	experts	will	be	happy	to	answer	

all	of	your	home	care	questions.

Visit	grannynannies.com.

Over 25 Years of Superior Service

Our number one priority is ensuring you receive the home 

care you or a loved one require and deserve. We go to 

great lengths to enlist the services of compassionate, 

caring and experienced private duty caregivers to provide 

the best home health care available.

As our families, friends and loved ones age, a wide range 

of conditions may affect their daily lives, requiring home 

care from a Certified Nursing Assistant (CNA) or Home 

Health Aide (HHA). Keep your loved one cared for in the 

comfort of their own home. From long-term Alzheimer’s and 

Parkinson’s care to short-term hospice or temporary respite 

relief, Granny NANNIES can help.

Home health care is an often-misunderstood concept. It is 

available for people of any age, individuals with terminal 

cancer, who are disabled or bed-ridden, have trouble 

keeping up with their medications or even just need help 

with everyday activities such as bathing, meal preparation 

and dressing.

Caregiver services are personalized to meet your home 

care requirements and are available 24 hours a day, 7 days 

a week. Your caregiver will follow instructions specific to 

your wants and needs, as well as those of your loved one’s 

physician(s), hospital, social worker(s) or nursing home. 

We are very committed to your family’s privacy and will not 

discuss any of your information without prior authorization.

“Granny NANNIES enabled
Mom to stay in our home and 
gave me peace of mind. I hope 
you know what wonderful 
people you have.” 

Jane K.

Trained Caregivers

During	Granny	NANNIES’	careful	and	rigorous	

screening	of	applicants,	we	look	for	professional	

care	providers	who	have	a	genuine	enthusiasm	for	

helping	others.	That	gives	us	–	and	you	–	confidence	

in	the	care	being	provided	for	your	loved	one.	

At	Granny	NANNIES,	we	carefully	match	clients	with	

caregivers	who	best	meet	their	needs	–	in	terms	of	

their	service	perspective	and	personality.	It’s	also	

comforting	to	know	that	you	can	always	request	to	

switch	your	caregiver(s)	if	you	feel	there	could	be	a	

better	fit	for	your	loved	one.	

All	caregivers	are	verified	as	Certified	Nursing	

Assistants	(CNAs)	or	Home	Health	Aides	(HHAs)	

and	go	through	stringent	checks	of	their	credentials,	

national	criminal	background,	references	and	

physical	condition.	But	we	don’t	stop	there;	in	order	

to	become	a	care	provider,	all	must	display	the	

kindness	and	compassion	needed	to	care	for	others.

“Our caregiver made a special effort
to get to know my mother so that she 
could fully understand her needs. 
Her competency as a healthcare aide 
makes her an ideal caregiver.” 

Lana & Jim B.

Did You Know?

•	 As many as one in three people over the age of 70 suffer 

from social isolation.

•	 According to the U.S. Centers for Disease Control and 

Prevention, an elderly adult enters the emergency room 

every 15 seconds for a fall-related incident.

•	 Many patients discharged from an inpatient facility find 

themselves back in the hospital within 30 days due to 

lack of proper nutrition, irregular medication usage, 

dehydration or a fall.

•	 Eighty percent of elderly people have one or more 

chronic health conditions or illnesses that require long-

term care.

•	 According to the Alzheimer’s Association, an estimated 

5.4 million Americans were living with Alzheimer’s 

disease in 2012.

The Granny NANNIES Story

Granny NANNIES was founded in 1990 when Rob and 

Kirsten Hodgson needed quality, trustworthy and reliable 

senior home care for Rob’s aging grandmother. Like many 

others across the country, they could not find competent, 

caring and affordable assistance that would allow Rob’s 

grandmother to stay in her home.

To fill the void of senior home healthcare services in 

Central Florida, Rob and Kirsten started Granny NANNIES 

of North America to offer specialized private duty home 

care services for the elderly. Since its beginnings in 1990, 

Granny NANNIES’ commitment to excellence remains 

true today. A strong dedication remains to ensure that 

our clients are consistently treated with the highest level 

of respect and dignity, and are matched with the right 

private duty caregiver to provide care services in the home, 

hospital, assisted living facility or nursing home.

Rob’s grandmother, who lived to the age of 104, credited 

her longevity and well being to Granny NANNIES. Rob 

explains, “She’s the reason we started it all!” 

Affordable Home Care Services

Assisting with Families’ 
Home Care Needs 

Since 1990

Service Disclaimer

Each Granny NANNIES location is an independently owned and 
operated franchise. The franchiser Granny NANNIES Licensing 
Group, LLC and its affiliates do not control or manage the day-
to-day business operations of any Granny NANNIES franchised 
locations. For franchise information please call 1-800-316-2669.

Granny NANNIESTM Home Health Care
Own a Caring and Compassionate Home Health Care Franchise

• High revenue

• Lower licensing fee than any competitor

• Franchisee-focused profits — royalties are based 
on net revenues 

• Fast, efficient and effective training processes

• 35 locations

• Large market territories

• More than 25 years of superior service

• An established system with professional training, 
support and assistance

• Unlimited access to exclusive administrative, 
operational and marketing materials

Provide superior home health care. 
Become a Granny NANNIES franchise owner.

Why own 
a Granny 

NANNIES
franchise?

Orlando
1912 Boothe Circle, Suite 300

Longwood, FL 32750
P 407-682-7758 | F 407-682-4569

NR#3010096

Melbourne
1900 S. Harbor City Blvd., Suite 343

Melbourne, FL 32901
P 321-984-0655 | F 321-400-1154

NR#3035096

Villages/Lake County
510 Hwy 466, Suite 207

Lady Lake, FL 32159
P 352-365-7866 | F 352-245-0538

NR#30210990

grannynannies.com

brochure

stationery

advertisement

advertisement
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event signage

URGENT CARE LAUNCH CAMPAIGN FOR FIRST AIRPORT LOCATION

Overview

When Solantic expanded 

to open a new location 

in Orlando International 

Airport, it became the first 

healthcare clinic in the 

U.S. to serve an airport. 

To create awareness 

about Solantic among 

both travelers and the 

community, Appleton 

Creative delivered a 

stunning advertising 

campaign, video, collateral, 

full media blitz and public 

relations.

Target Audience

Adult travelers; travelers 

with families; adult 

audiences making 

healthcare decisions

Results

Numerous television 

stations, online publications 

and media outlets ran 

Solantic’s story regionally. 

Combined with the print and 

video campaigns, Solantic 

reached even more viewers 

and potential customers 

right when and where 

travelers needed it.

Campaign includes: 

• event video 

• door hanger

• advertisements

• event signage

Campaign items not shown:

• media blitz

• public relations

• collateral

event video (ribbon cutting)

sOlAntiC  
is tAking  

Off tOdAy!

Celebrate Solantic’s Grand Opening!

n  9:30am Ribbon Cutting 

n  Light Refreshments Will Be Provided 

n  Drawings & Tours Throughout the Event

The way you travel  
just changed forever.  

Main Terminal, “B” side, Great Hall, next to the Eyeglass Hut

Open
HOuse

Open 
HOuse
AHeAd

Celebrate Solantic’s Grand Opening!

n  9:30am Ribbon Cutting 

n  Light Refreshments Will Be Provided 

n  Drawings & Tours Throughout the Event

Solantic is taking off today at  
Orlando International Airport. 

Main Terminal, “B” side, Great Hall, next to the Eyeglass Hut

CAutiOn!

1-866-SOLANTIC SOLANTIC.COm

the doctor is in.  
(in the main terminal, to be exact.)

On the main level between Terminals A and B.

advertisements

door hanger

event signage
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BRAND AND LAUNCH CAMPAIGN - NONPROFIT

Overview

Grace Medical Home, 

a nonprofit faith-based 

medical center, needed 

to enhance its brand 

with a new look and 

feel that reflected the 

organization. Appleton 

Creative established a 

brand identity package, 

collateral and website that 

emitted compassion and 

encouraged members of the 

community to embrace the 

wonderful services Grace 

Medical Home offers. 

Target Audience

All ages, target focuses 

on those not covered by 

medical insurance and 

on those interested in 

supporting their mission.

Campaign includes: 

• logo

• advertisements

• enewsletter

• event invitation

• branding package

• web design

the Gift  of Health
through the Grace
of God

Medical Care 
For Humankind

Medical Services for Those in Need

Suggested descriptive tagline options for Grace Medical.  
This is meant to be a lock-up with the logo. The verse from 
Hebrews would still be used in addition as a call out:

Health Care, by the Grace of God

 

The Gift of Health for Humankind

The Gift of Health by 
The Grace of God

A Haven For Healing & Hope 

 

Complimentary Care From 
Those Who Care

 

Health Care Resources for the 
Disadvantaged

Medical Services for Those in Need

Caring for Those in Need

 

Faith-Based Health Care  
for the Needy

A Community Health Care Resource

 

Living the Mission. Filling the Gap.

 

A Faith-based Health Care Initiative

 

A Unity of Health Care Services

 

Spreading the Joy of Health & Wellness

Creating Physical and Spiritual Prosperity

Graceful Health Care for Those in Need

 

Health Care Healing & Hope  
for the Uninsured

 

Health Care Delivered through the 
Healing Hands of Christ

style #2stationary: grace medical Home

M e d i c a l  H o m e

“See to it that no one misses the Grace of God”  Hebrews 12:15

51 Pennsy lvan ia  S t reet 

Or lando ,  FL  32806

000 .000 .0000

M e d i c a l  H o m e

51 Pennsy lvan ia  S t reet
Or lando ,  FL  32806

“See to it that no one  

 misses the Grace of God”.

   HEbrEwS 12:15

Grace Medical Home ~ A place to turn for  

medical help when there is nowhere else to turn.

M e d i c a l  H o m e

Heather Layson
Executive Director
51 Pennsylvania Street, Orlando, FL 32806
000.000.0000  fax 000.000.0000
name@gracemedicalhome.org
www.gracemedicalhome.org

style #2stationary: grace medical Home

M e d i c a l  H o m e

“See to it that no one misses the Grace of God”  Hebrews 12:15

51 Pennsy lvan ia  S t reet 

Or lando ,  FL  32806

000 .000 .0000

M e d i c a l  H o m e

51 Pennsy lvan ia  S t reet
Or lando ,  FL  32806

“See to it that no one  

 misses the Grace of God”.

   HEbrEwS 12:15

Grace Medical Home ~ A place to turn for  

medical help when there is nowhere else to turn.

M e d i c a l  H o m e

Heather Layson
Executive Director
51 Pennsylvania Street, Orlando, FL 32806
000.000.0000  fax 000.000.0000
name@gracemedicalhome.org
www.gracemedicalhome.org

style #2advertisment: grace medical Home

“See to it that  

no one misses  

the Grace of God”

    Hebrews 12:15

Grace Medical Home is a comprehensive 

medical home fully reliant on Christ, 

reflecting His character and bringing  

the highest level of medical care to  

the uninsured poor of Central Florida.

Serving those individuals who reside  

at or below 200% of the federal poverty 

level, Grace Medical Home seeks to 

provide pediatric and adult medical 

services through an ongoing relationship 

with a personal physician and group  

of professionals who are committed  

to providing compassionate and  

excellent care.

For more information or to learn 

about how you can support  

Grace Medical Home, please e-mail  

info@gracemedicalhome.org.

M e d i c a l  H o m e

Giving the Gift 
of Health

style #2let’s say grace e-vite: grace medical Home

advertisement

brand package

event invitation

style #2Website : Home page : grace medical Home

M e d i c a l  H o m e

Grace Medical Home 
~ A place to turn for     
medical help when  
there is nowhere 
else to turn.

A Message of Hope...

“See to it that no one misses the 

Grace of God”

Hebrews 12:15

Grace Medical Home is a 

comprehensive medical home 

fully reliant on Christ, reflecting 

His character and bringing the 

highest level of medical care  

to the uninsured poor of  

Central Florida.

About Us

Services

Appointments

Calendar

Donate

Contact Us

About Us | Services | Appointments | Calendar | Donate | Contact Us

Grace Medical Home . 51 Pennsylvania Street . Orlando, Fl 32806 . info@gracemedicalhome.org

Make A Difference

style #2e-neWsletter: grace medical Home

enewsletter

web design
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NATIONAL FUNDRAISING CAMPAIGN - NONPROFIT

is fighting for air!

  

1$ .00 
         each

Note: Decal Die Cut line on 
separate page; no color bleed

is fighting for air!

  

1$ .00 
         each

1-800-LUNG-USA       www.LungUSA.org

Join the Fight for Air.
Buy a paper blimp to show your support 

for healthy air and healthy lungs. 

Help save lives 
today and  
build a healthier  
tomorrow.

1-800-LUNG-USA   I  www.LungUSA.org

Lung disease is the 
3rd leading cause of death  

in the United States.

Help save lives 
 today and build a 

healthier tomorrow.

Join the American 
Lung Association 

in the Fight for Air.

Buy a paper bubble to show your support for healthy air and healthy lungs.

Join the Fight for Air.

$1 each

is fighting for air!

Healthy Air means Healthy Lungs.www.LungUSA.org

is fighting for air!

www.LungUSA.org

Healthy Air means 
Healthy Lungs.

donation decals

fundraising posters

Overview

Launched creative nonprofit 

campaign to fundraise and 

raise awareness for the 

American Lung Association 

(ALA). 

Target Audience

Public locations willing to 

help raise money for ALA 

and general population 

open to purchasing check-

out donation decals.

Results

The local promotion was so 

successful that they pitched 

national ALA to run the 

campaign throughout the 

United States.

Campaign includes: 

• fundraising posters

• donation decals

• Assets
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GENERAL PORTFOLIO SAMPLES
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NEW PROPERTY BRANDING, WEBSITES AND VIDEOS

app designonline resort gallery

member website

videos

logos

Overview

Hilton Grand Vacations 

Club, a vacation ownership 

club, was looking for a 

member-centric website 

with special information and 

promotions.

Target Audience

Current Hilton Grand 

Vacations Club members 

and potential new members 

over 45 years of age with an 

elevated income.

Results

20% increase in interaction 

on desktop and mobile sites.

Campaign includes: 

• member website

• online resort gallery

• app design

• videos

• logos

Campaign items not shown:

• mobile website 

• sales center intranet

• interactive presentations

• iPad presentation

• online games
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We speak. We heal. We care.

All Dogs are Created Equal.
EXCEPT SOME NEED A HOME. ADOPT TODAY.

Your nEWEst familY 
mEmbEr is Waiting! 
Visit our Orlando or 
Sanford locations, or 
PetAllianceOrlando.org 
for more information 
on adoption.

Formerly SPCA of Central Florida

public awareness poster campaign

video

social media marketing campaigns

print and digital ad

Minumum size
Minumum size Minumum size

REBRAND LAUNCH AND AWARENESS MULTIMEDIA CAMPAIGNS

Overview

Pet Alliance of Greater 

Orlando, formerly the SPCA 

or Central Florida, is an 

animal welfare agency 

that was looking for a full 

marketing campaign for the 

launch of its new name and 

image.

Target Audience

Animal lovers and 

philanthropists of all ages.

Results

66% increase in fundraising 

support.

Campaign includes: 

• public awareness poster 

campaign

• print and digital ads

• videos

• social media marketing 

campaigns

Campaign items not shown:

• brochures 

• vehicle wraps

• trade show displays

• billboards 

• environmental branding

• event collateral

• print collateral

• public relations

• media kits
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GIVE A
THUMBS UP
TO YOUR

take the
pledge
expresswayauthority.COM 

Please design areas highlighted in blue.  
Artwork at this scale should be created in a vector-based format, 
or at a minimum of 512 dpi in order to ensure print quality.  
Finished artwork should be uploaded or sent in layered file formats.  

LYNX 40’ Gillig - King Kong Street Side Template
Orlando Florida, 1/10 Scale 

interactive web page

billboard

print advertisement

commercial

bus wrap

Take the Pledge at ExpresswayAuthority.com

Join the Orlando-Orange County Expressway Authority and

Give a thumbs up 
to your

Designated
Texter

REGIONAL AND NATIONAL TEXTING AND DRIVING AWARENESS CAMPAIGN

Overview

Expressway Authority’s 

Designated Texter 

campaign was a multi-

media campaign aimed to 

raise general awareness 

and increase support for 

state legislation on drivers 

who text. 

Target Audience

All 12 to 65-year-olds 

interested in keeping their 

family and friends safer on 

the road.

Results

Thousands of supporters, 

social awareness, the 

passing of new legislation 

and national recognition.

Campaign includes: 

• logo 

• interactive web page

• commercial

• print advertisements

• billboards

• sidewalk art

• bus wraps

Campaign items not shown:

• flyers

• bus stop promotions

• posters

• promotional items

• event coordination

sidewalk art
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5 ton 4 ton 3 ton 2 ton

GeoComfort Florida Heat Pump ClimateMaster WaterFurnaceEarthLinked

BTUH

EarthLinked Technologies

4151 S. Pipkin Road, Lakeland, Florida 33811 

phone: 863-701-0096   toll-free: 866-211-6102

earthlinked.com

Become an EarthLinked Customer Today

Efficiency of Heating Power

Features
  Space heating and cooling - 100% of your heating and cooling needs.  

No supplemental heat required

  Free hot water - Nearly 50-75% of the average hot water needs

  Qualifies for federal, state and local tax credits, incentives and rebates

  Renewable energy - no on-site fuel combustion

  Quiet operation - fully insulated cabinet

  Compact design - small yard requirements for installation

THE BEST GEOTHERMAL SOLUTION
T H E  E A R T H L I N K E D  R E N E W A B L E  E N E R G Y  S Y S T E M

30% TAX
CREDIT
QUALIFIED

earthlinked.com
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product sheet landing page

trade show graphicwebsite

“At the end of the day, we’re most interested in comfort. Can geothermal heating and 
cooling keep us comfortable year-round?” 
The EarthLinked System is the one system that can deliver 100% of all heating and cooling 

needs, with no additional pumps or equipment required. That means warm and toasty in the 

winter and cool and comfortable in the summer. The simplicity of the unit allows for more 
efficient transfer of heat, essentially delivering the most powerful geothermal HVAC system 

available with the added benefit of “FREE hot water.”
“Is the EarthLinked System easy to operate and maintain?”
Since the EarthLinked System is fully enclosed and protected from the elements, it requires 

less maintenance, and the simpler design has less components to fail, no water pump and no 

extra heat exchanger. This efficiency also means even more savings through lower operating 

costs and longer equipment life.  

“For geothermal heating and cooling, why is copper better than plastic?”  Copper, rather than plastic, is the industry standard heat exchange medium because it is 400x 

more efficient and effective than plastic in energy transfer. The EarthLinked System uses 
copper to directly exchange heat with the earth, circulating environmentally friendly refrigerant 

as opposed to potentially harmful antifreeze used in water-source systems. By eliminating 
the water circulating loop and intermediate heat exchanger, the EarthLinked System lowers 

installation, operating and maintenance costs.

1

2

3

Geothermal heating and cooling is simple and easy to understand. To help clear 
up any doubt about the benefits of a geothermal EarthLinked System, here are a few 
questions many have asked and the answers that explain just how simple, efficient 
and effective our technology really is: 

trade show displays

brochures

Products  and Accessories
A LW AY S  S I M P L E .  N AT U R A L LY  E F F I C I E N T.  T R U LY  E F F E C T I V E .

GEOTHERMAL CAMPAIGN LAUNCH

video

Overview

Full rebrand and marketing 

campaign to bring new 

growth to global geothermal 

technology company. 

Target Audience

Dealers who work with 

consumers in top 20% 

income bracket, as well 

as small commercial 

businesses.

Results

60% reserve growth in  

first year.

Campaign includes: 

• website

• trade show displays

• landing pages

• specialty logo

• product sheets

• trade show graphics

• brochures

• videos

Campaign items not shown:

• dealer sales kit

• folders

• eblasts

• direct mail campaign

• advertisements

• photography
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website

brochures

public service announcements

awareness poster

FULL BRAND AND MARKETING CAMPAIGN - NONPROFIT

Overview

Zebra Coalition is a 

nonprofit organization 

that provides housing and 

support for all LGBT youth. 

Target Audience

Homeless LGBT youth ages 

13 to 24.

Results

Through outreach 

programs, Zebra Coalition 

has raised millions in 

support and worked with 

thousands of Orlando  

youth.

Campaign includes: 

• website

• logo

• branding 

• public service 

announcements

• brochures

• awareness posters

Campaign items not shown:

• brand manual

• videos

• social media marketing 

campaign

• stationery

• anti-bullying campaigns

• advertisements
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billboards

trade publication ad campaign

MEDIA CAMPAIGNS

One Jeff Fuqua Boulevard   
Orlando, Florida 32827-4399

Telephone: (407) 825-2055 
Fax: (407) 825-3100 
orlandoairports.net

Orlando International Airport

 fb.com/flymco         @mco

brochure

FUTURE PROJECTS: Capital Improvement Program $1.1 billion

NAME
MCO – Official airport designator for Orlando International 

Airport.

AVIATION AUTHORITY
Operated and managed by the Greater Orlando Aviation 
Authority (GOAA). GOAA consists of a seven-member board, five 
of which are appointed by the Governor of Florida, the Mayor of 
Orlando and the Mayor of Orange County. 

MISSION AND VISION   
MISSION – To provide safe, secure, customer-friendly and 
affordable services and facilities that promote The Orlando 
Experience ®.

VISION – To advance Orlando and the surrounding region as the 
premier intermodal transportation gateway for global commerce.

THE ORLANDO EXPERIENCE®

Centrally located within a two-hour drive of 50% of the Florida 
population, MCO is well positioned to support the region’s 
continual growth and development. Major arterial highways and 
railways ideally connect MCO to the southeast United States. The 
proximity to the coast provides cruise line passengers and cargo 
shippers with accessible connections to nearby Port Canaveral, 
resulting in more opportunities for regional growth.

FEATURES
£		Four parallel runways including two 12,000 ft. runways,  

permitting triple simultaneous all-weather operations

£		13,756 acres of land—3rd largest airport in the U.S. 

£		One multi-level main terminal building adjacent to garage  
parking and rental cars

£		Four airside terminals connected to main terminal  
via Automated People Movers

£		445-room Hyatt Regency Hotel on premises

£		Nine miles from Downtown Orlando and within  
approximately 20 miles of major theme parks

CUSTOMER SERVICE
Our goal is to exceed the expectations of the traveling public 
in aesthetics and efficiency by collaborating with our airport 
partners and local community. 

AIRLINE SERVICE / COMMERCIAL 
DEVELOPMENT
Orlando International Airport is served by most major airline 
carriers resulting in more non-stop domestic service than any 
other airport in the state of Florida.  

Non-stop international air service is one of MCO’s fastest 
growing areas, representing 10% of total passenger traffic 
and allowing connectivity to an increasing number of global 
destinations for both leisure and business travel. 

The airport is formulating a plan to market aviation-related  
and commercial development opportunities. 

FUTURE PROJECTS
Capital Improvement Program $1.1 billion 

Terminal Ticket Lobby $113 M

Baggage Improvements $148 M

Other Terminal Projects $60 M

APM Airsides 1 & 3 $90 M

Airfield Projects $76 M

Ground Transportation $33 M

South Airport APM Complex $470 M

A/S 4 International Upgrades $114 M

AIRPORT’S DIVERSE REVENUE 
SOURCES 

30%

70%

Airlines

Parking  
Car Rental  
Concessions  
Other Commercial Enterprises

Non-Airline

{

SERVICE FEATURES
£	Mobile application (apps) development

£		Complimentary cell phone lot South of main terminal 
building 

£		Free Wi-Fi in all public areas with enhanced capacity

£		Expedited passenger processing: CLEAR, TSA Pre-check,  
Global Entry

£	 International arrival Automated Passport Control Kiosks

HISTORICAL PASSENGER  
DATA SNAPSHOT
TOTAL TRAFFIC ‡ INTERNATIONAL 

TRAFFIC

1971 1,287,540 1976 2,205

1981 6,072,145 1981 190,055*

1991 18,411,945 1984 268,660**

2001 28,253,248 1993 2,722,189

2011 35,426,436 2008 2,686,913

2013 34,768,945 2012 3,785,729

2013 3,945,574

‡ Total traffic numbers include international and domestic traffic
* Terminal Opening
** First Scheduled Service

Above top, clockwise: main atrium and the Hyatt Regency at Orlando 
International Airport; control tower and Automated People Mover (APM); 
conceptual rendering of the proposed Intermodal Terminal Facility  
to be located south of the current Orlando International Airport

Above: Aerial view of Orlando 
International Airport property

ORLANDO INTERNATIONAL  
AIRPORT

REGIONAL ECONOMIC 
IMPACT
£		$26 billion in annual direct and 

indirect revenue

£	18,000 airport employees

£	$435,216,000 budget in FY 2014

£	241 commercial contracts

£	70 concessionaire contracts

One Jeff Fuqua Boulevard  Orlando, Florida 32827-4399

Telephone: (407) 825-2055   |   Fax: (407) 825-3100   |   www.orlandoairports.net

 fb.com/flymco   |    @mco

Designed and Produced by Appleton Creative

THE ORLANDO 
EXPERIENCE

“One’s destination is never a place, 
but a new way of seeing things.”

     – Henry Miller

One Jeff Fuqua Boulevard  Orlando, Florida 32827-4399

Telephone: (407) 825-2055   |   Fax: (407) 825-3100   |   www.orlandoairports.net

 fb.com/flymco   |    @mco

Designed and Produced by Appleton Creative

THE ORLANDO 
EXPERIENCE

“One’s destination is never a place, 
but a new way of seeing things.”

     – Henry Miller

brochure

flying you to over 100 destinations

we are non-stoppable

Featuring hundreds of non-stop flights with nearly 50 airlines, Orlando International Airport can fly you direct to 
more than 70 domestic and 36 international destinations. As the premier airport for all of Central Florida, we are 
growing to meet the needs of our community. Fly with the confidence that we can get you where you need to go 
without stopping (although service to Krypton was not available at the time of publication). 

Fly from Orlando International Airport… we’re the non-stoppable way to fly. /flymco

@mco

flymco@goaa.org

orlandoairports.net/nonstoppable

orlando international airport

Overview

The Non-Stoppable 

campaign promoted that 

OIA has the most non-stop 

flights in America through 

outdoor and publication 

media buying, and was 

followed by the promotion 

of the new terminal.

Target Audience

Travelers living in and 

visiting Central Florida. 

Included billboard 

campaign aimed at families 

and professionals. The 

trade publication campaign 

was geared to business 

travelers and convention 

planners.

Results

Orlando remains one of the 

most visited destinations 

in the United States. 

Demand for non-stop flights 

continues to rise, resulting 

in an increase in travelers.

Campaign includes: 

• billboard campaign

•  trade publication ad 

campaign

• brochures

Campaign items not shown:

• media buying
• print collateral
• trade show displays
• financial annual reports
• full service guides
• maps
• stationery
• events
• videos
• web graphics
• history book
• invitations & cards
• interior signage
• advertisements
• airside promotions
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pro golfer inset wall graphics

magnetic whiteboard working wall

golf history timeline wall feature golf ball starburst wall feature

exterior flags

pro golfer inset wall graphics

ENVIRONMENTAL INTERIOR/EXTERIOR BRANDING

Overview

Appleton’s brand experts 

were hired by the Golf 

Channel and NBC Studios 

to brand their new facilities 

at their headquarters in 

Orlando.

Target Audience

NBC executives and the 

golf industry’s most talented 

stars.

Results

Outstanding accolades from 

the client and visitors alike.

Campaign includes: 

•  inset wall graphics  

and installation

• exterior flags

•  magnetic whiteboard 

working wall

• wall features

Campaign items not shown:

• signage 

• frosted glass wall designs

• large-scale framed art



25

website - home (bank)

REBRAND AND MULTIMEDIA MARKETING

Overview

Appleton created 

marketing, branding and a 

web presence for Seaside 

National Bank & Trust 

and Seaside Insurance, 

encompassing a series of 

videos, highlighting client 

features to service all their 

needs in one location and a 

client portal.

Target Audience

Clients with high-service 

expectations that desire 

assistance with financial 

investments and insurance 

needs, in addition to 

banking.

Results

More than 500,000 website 

visits. 

Campaigns include: 

• websites

• mobile site

• brand guide

Campaign items not shown:

• logos

• newsletters

• online library

• print collateral

• eblast

website - internal (bank)

mobile site (bank)

Typography

Colors

Logos

The fonts used in the Seaside logo are Bodega Serif Bold and Gotham Bold. 

The font family used in the stationery system is Gotham.

abcdefghijklmnopqrstuvwxyz     ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz     ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz     ABCDEFGHIJKLMNOPQRSTUVWXYZ

Pantone 4525

The primary Pantone color palette

Pantone 294

C=21.96  M=27.06  Y=58.82  K=0

The primary CMYK color palette

C=100  M=81.18  Y=31.37  K=17.25

R=227  G=211  B=163

The primary RGB color palette

R=0  G=71  B=138

brand guide (insurance)

website - home (insurance)
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MEDIA CAMPAIGN

billboards

Overview

The Orlando Regional 

REALTOR® Association is an 

organization for experienced 

realtors in the Orlando area. 

Appleton created a traditional 

and digital marketing 

campaign to drive traffic to 

OrlandoRealtors.com and 

increase awareness of  

the benefits of buying and 

selling with a REALTOR®. 

Target Audience

Empty nesters looking to 

downsize their family home 

and upgrade to a better fit; 

young professionals and young 

families; investors looking to 

simplify; relocators looking to 

live closer to where they work 

and play.

Campaign includes: 

•  billboards

• landing pages

• print ads

• digital banner ads

• social media marketing

Campaign items not shown:

• media buys

• radio campaigns

• digital marketing

print ad

landing page

Facebook addigital banner ad


